This study analyzes the utilization of social media in political communication processes in the post-truth era. Today, the utilization of various social media has had a significant impact on the process of politics worldwide. Facebook and Twitter are the most popular social media platforms in the world, therefore, the most used in politics. Both of them directly influence the democratic process. The lack of transparency on social media platforms, however, has become a major problem. Information on social media is often misleading and ignores facts and truth. Social media users can easily disseminate unverified information to other social media users. Moreover, in the age of post-truth, people tend to disclose themselves to ideas, values, and opinions that they have already accepted, instead of the true facts. The objective of this research is to assess the usage of social media in the democratic process in the post-truth era. Therefore, the research question is: how do people use social media to seek truth and trust in politics in the age of the information overload? Using phenomenology as the method, the main focus of this study is the experience of the informants. The results of this research suggest that social media can be used as an opportunity for, as well as a challenge to democracy. Besides playing a role in the democratic process, social media can be a dangerous weapon in political discourse. That is why critical thinking is needed so that we can distinguish between true or factual information and fake news delivered through social media.
Introduction

Background
Nowadays, more than half of the world's population is connected to the internet. The Global Digital 2018 reports reveal that the number of people using the Internet has reached more than four billion worldwide. Based on the most recent report, in 2017 almost a quarter of a billion new users went online for the first time. Meanwhile, active social media users have reached over three billion worlwide. From the same report, The 10th IGSSCI Facebook dominates the social media landscape; in January 2018, the active Facebook users reached two thirds of the market with more than 2.17 billion users. The data also showed that India held the highest number of Facebook users with 250 million or had increased 12 percent that year from 219 million active users. In Indonesia alone, the number of internet users was 132.7 million in January 2018. In that period, active social media users had gone up 23 percent, equating to 24 million people since January 2017. At the point of January 2018, the total number of monthly active Facebook users in Indonesia was 130 million people compare with Malaysia that had only 24 million people. Based on this data, Facebook is the second highest social media accessed by Indonesians after YouTube.
Internet search engines and social media technology companies have completely changed the way people seek and consume information. It has made it possible for anyone to produce content and share it with a global audience. This phenomenon shows that digital has become an indispensable part of everyday life for most of us. We are utilizing that connectivity in almost every aspect of our lives, such as talking with friends, playing games, or even going online shopping. Today, the usage of various social media has important implications for political processes throughout the world. Facebook and Twitter are the most widely-used social media networks in politics. Both of them directly influence the democratic process. Thus, social media platforms that ease the interaction and collaboration in the production, dissemination, and exchange of content have become the mainstay of political campaigns. Owen (2014, p.5) notes that the utilization of Facebook and video sharing sites, such as YouTube, during the campaign and election participation, along with peer-to-peer election information exchange were the most prominent developments in 2008 in using social media for the political process. Voters from various constituencies were able to take part in the campaign because of the low impediment to access social media (Owen, 2014, p.10) . They used social media for producing and disseminating content during the political campaign, spanning news stories, opinion pieces, audio and video, to independent political ads.
Information on social media, however, is often misleading and can ignore or distort the facts, becoming a major issue. Social media users can easily disseminate unverified information to other social media users. St George's House, in their report titled "Democracy in a Post-Truth Information Age" (2018, p.3) stated that:
... the Internet is a double-edged sword when it comes to the functioning of effective democratic processes. It has democratised publishing and communications; it provides instant access to vast amounts of information and knowledge; it facilitates dialogue and collaboration between individuals who DOI 10.18502/kss.v3i20.4936
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The 10th IGSSCI might not otherwise be able to interact with each other; and it has liberated dissenting voices in communities otherwise silenced by authoritarian censorship.
Alongside this, the report identified a number of other issues surrounding dissemination of news. One of the largest is how the source of information is becoming increasingly vague. Online users find it more difficult to judge the quality of the information they find because of the blurring boundary between verified and unreliable sources.
Besides, the ability of individuals to re-post unverified information rapidly leads to the "echo-chamber" effect. This situation evokes the misleading impression that information encountered by citizens is "public" and shared, and is based on independently verified sources rather than a particular perspective's representation. Not to mention the use of socialbots-a self-sufficient internet persona-that automatically produce messages appearing to come from humans. Propagandists have been exploiting Socialbots to create artificial support during election campaigns.
A main news-story account entitled "Social Media's Threat to Democracy" which was published by The Economist magazine on November 4, 2017 reminded us that social media could have a double face (Sulistyo, 2017) . It means that social media can be useful not only for enlightening and promoting democracy, but also can be misused. The purpose of this phenomenology study is to assess the living experiences of active social media users in utilizing social media in the democracy process amid the post-truth era. Therefore, the research question is: how do people use social media to seek truth and trust in politics in the age of information overload? The focus is on the active social media users' memories and their experience of how they use social media to seek truth and trust in politics in the age of information overload. The 10th IGSSCI One of the main outcomes of the International Seminar on "Debate over the emergence of the post-truth era" (which carried the theme of Post-Truth: Politics and Communication) held in Spain, November 2017, revealed that "people usually consider some information as true when they believe in that information even though that information may be fake". Therefore, they propose that "only critical thinking and information literacy may effectively fight against the spread of disinformation" (Ciefova, 2017) . We also need to be more thorough in using social media platforms, as the information spread through these means are yet to be sufficiently regulated and controlled. Parties invest their money to hire "expert" individuals to disseminate messages that contain rumours or As Yee (2017) also notes in his article titled "Post-truth politics and fake news in Asia", netizens "have an ethos of responsibility and healthy scepticism toward information that might not be properly fact-checked". 
The literature review
Methodology
Results and Discussion
The phenomenological approach focuses on human subjective experiences. This study revealed that the experience of research subjects in utilizing social media to seek truth and trust in political content in the age of post-truth are as follows: The 10th IGSSCI information circulating on social media as they need to be mature enough to understand it, which can involve the checking of sources, pondering the credibility of the information, and comparing with other sources. Therefore, critical thinking is a critical capability in the information society.
Seeking truth: The significance of information verification in consuming political content
One of the means of thinking critically is verification of information, which can be done by tracing the truth of the information to other sources such as online news media Oftentimes, people forward the content on their social media timelines right away even though the information in the content is false or misleading. Viner (2016) called it an "information cascade". This is why it is significant to have critical thinking skill when consuming and before sharing or forwarding political content in the realm of social media.
Furthermore, Taufan Haryadi emphasized that sharing political content on social media should have a strong fundamental, so he has to carry out literacy checks. He argues that the literacy of a number of his friends on social media who share political content is low so that he does not share the content directly. In his view, finding out the truth with verification is the first and most important thing to do.
We cannot deny that the presence of new technologies and the revolution of social media platforms have contributed to the rise of post-truth information phenomenon that has greatly influenced the current political discourse. So, in order to not slip up with misguided information, critical thinking, particularly when consuming political content on social media with a high level of complexity, is absolutely necessary.
Undoubtedly, verifying information is significant when consuming informationincluding political content-on social media. This fact is in line with Juan Maria Atutxa (2017) cited in Ciefova (2017, p.1) who asserted that "only critical thinking may be effectively against the spread of disinformation and misleading news across media and social media channels". According to Tapsell (2017) in the age of post-truth a great number of people are producing and disseminating their information through the internet. Therefore, people should enhance their critical thinking skills at first and assess the information they read gravely.
Layers of trust in political content
The study by Sukmayadi and Effendi (2017, p.6) revealed that people believe that social media offers a compelling atmosphere to engage with information and discussion about political matters, including with other users who have different opinions, and this discussion can lead to a escalated situations with other social media users. Whereas Johansson (2016, p.11) noted that one of the main features of social media is that it enables users of the most recent post to involve in the creation and dissemination of the post. Furthermore, users of social media can interact directly with other users-a feature that is unique to social media.
The involvement in a discussion on social media usually manifests in the form of leaving comments regarding certain political phenomenon, uploading self-made political content, or resharing political content shared by other social media users.
Informant Eka Wenats stated:
"Sometimes I create long political content with thread (kultwit) by responding to certain phenomenon with relevant theories. Responses from followers more in the form of approving or confirming the statement or retweeting my tweet. In terms of political discussion on this social media I will disclaim: please comment but be rational, it should be based on valid data and strong argumentation, and no hard-feeling. "
When commenting on social media, Eka Wenats emphasized that there was no tendency to take side with one party. In principle, political discussion on social media is done by avoiding debates. However, if there are other users who provide comments that attack him personally, then the comment will be removed from the comments column.
The same thing was confirmed by informant Sari Handayani Musdar who chose not to argue. Information submission is in the form of personal opinions on the private wall on her social media, and she does not attack different opinions on the walls of other social media users. If there is a comment that attacks her personally, she explicitly said, the users will be blocked or unfriend if she does not know them in the real world. This was also true for the informant Taufan Haryadi, who prefers to avoid political debates on their personal social media pages. As an open platform, social media allows two-way communication, causing political discussion on social media. The fact that there is involvement in discussions related to political content on social media shows that information on social media is still Even though people continue to believe in political content on social media, the content cannot be trusted one hundred percent because more content is the personal opinion of the users. Frequently, these opinions are not accompanied by accurate data from credible sources. For this reason, verification of information-one of them with mainstream media-should absolutely be done before deciding to believe in political content on social media. It means, social media does give people freedom to produce and disseminate content; however, the lack of control in social media allows false news and hoaxes to spread, rumors to circulate, and even politician to lie. When responding to news, both true and false, people are affected by emotions (Tapsell, 2017) so that true information is less effective in forming thought or opinion than the appeal of emotions and personal believes. This condition describes the post-truth.
Conclusion
The platforms of social media, for instance Facebook and Twitter, are still prominent among many other digital means in regards to consuming content and engaging in discussion related to political matters. The active users of Facebook and Twitter in Indonesia discuss various political topics spanning public policy to campaigns and elections. It cannot be denied that social media has a pivotal role in the democratic process in Indonesia. Thus, social media can be used as an opportunity as well as a challenge for democracy. Social media allows everyone to create political content and share it with a global audience. On the other hand, social media also has other undesirable consequences-the spreading of false information that leads to two types of information: misinformation and disinformation. Misinformation contains inaccurate or misleading information and is disseminated without those spreading realizing that it is incorrect, while disinformation is false or misleading information and is deliberately disseminated to deceive the target audience. Social media can be a dangerous weapon in political discourse besides playing a role in the democratic process. That is why critical thinking is needed so that we can distinguish between true or factual information and fake news delivered through social media. Information verification is absolutely necessary as it is one of the ways to find the truth regarding political information circulating on social media.
The influence of the opinions, views, or personal beliefs of social media users may arise when consuming political content on social media. However, objectivity remains important. Engaging in political discussion without arguing can lead to the pros and cons of one party. Comments made by social media users should be based on arguments and data from valid sources so that they do not aggravate the situation. This involvement of users in a discussion on social media shows that they still trust information with a political context spread on social media even though the layers of their trust vary.
